
www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.

Sex-Role Self-Concept Measures and Marketing: A Research Note: ABSTRACT
Stern, Barbara B
Psychology & Marketing (1986-1998); Spring 1988; 5, 1; ProQuest Central
pg. 85



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



www.manaraa.comReproduced with permission of the copyright owner.  Further reproduction prohibited without permission.


